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○Summary of FY18 1Q – 3Q Results

- Cumulative results for the third quarter indicate an increase in both sales 
and profits compared with the same period of the previous year.

- Orders : 308.9 billion¥, up 5.4% year on year. The Control Segment is 
showing steady results.

- Sales: 295.3 billion¥, up 0.4％ year on year. Growth is steady mainly 
around overseas business.

- Operating income : 25.1 billion¥, up 22.2% year on year. The increase due 
to temporary worse of gross margins for a time last fiscal year in the 
domestic Control Segment and a decrease in the allowance for doubtful 
accounts.

- Profit attributable to owners of parent was 19.1 billion¥, up 10.4 billion¥
year on year. This large increase can be attributed to the recognition of 9.1 
billion¥ impairment loss in the same period of the previous fiscal year.

The above results exceed those of the year prior.
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○Analysis of Operating Income

- Operating income was 25.1 billion¥, a large increase of 4.6 billion¥ year 
on year.

- Major factors were:

1. Increased sales leading to 2.8 billion¥ year on year increase in gross 
margins; 

2. Gross margins improving year on year by 1.6 billion¥;

3. SG&A increased year on year, including 1.6 billion¥ allocated to 
strategic investment and causing a factor decreasing profitability by 2.3 
billion¥;

4. KBC-related increased by 3.6 billion¥ year on year due to bounceback
of 2.7 billion¥ allowance for doubtful accounts recording in the same 
period of the previous year and decrease in goodwill depreciation 
costs;

5. Changes in accounting methods decreased by 0.4 billion year on year;

6. Due to currency fluctuations, a year on year change of 0.8 billion¥. The 
USD and EUR remain at the same level as the previous year, but the 
yen has appreciated primarily with respect to emerging country 
currencies.
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○FY17 1Q – 3Q/FY18 1Q – 3Q Comparison for Orders, Sales, and
Operating Income by Segment

(Control Segment)
- Continues to post solid outcomes.
- Orders is steady mainly around overseas business, increased by 14.4 

billion¥ year on year.
- Sales increased by 2.1 billion¥ due to rising product demand mainly in 

China.
- Operating income largely increased by 5.4 billion¥ year on year.
- The factors were due to 1) greater sales, 2) improved gross margins 

which the figures for the year prior reflected low profitability several jobs 
in domestic mainly, and 3) a decrease in the allowance for doubtful 
accounts. 

- (Measurement Segment)
- Almost the same as the year prior. Orders increased by 0.2 billion¥ year 

on year, sales remained the same, and operating income decreased by 
0.3 billion¥.

(Aviation and Other Business Segment)
- Orders showed a +1.3 billion¥ growth year on year, with sales showing a 

0.8 billion¥ year on year decrease, and operating income a decrease of 
0.5 billion¥.

- Due to decreased sales and reduced gross margins, operating income 
declined.

- One factor in the decline was jobs with greater development manpower 
for the aviation business.
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○Orders and Sales by Region in Control Segment

- Orders are strong in overseas, mainly India and Middle East/Africa. China, 
Europe/CIS, North America, and Central and South America also 
exceeded the year-earlier period’s totals.

- Sales have expanded, notably in China. Europe/CIS, North America, and 
Central and South America also exceeded the year-earlier period’s 
outcomes.

※Destination-based
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○<Reference> Ratio of Orders and Sales by Industry in Control Segment 
(Composition ratio)

- Downstream orders have bounced back and increased by two points year 
on year. 
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〇Current Situation

（Market condition）
- Market conditions overall have not changed significantly from 2Q, but some 

orders for CAPEX investment have been recorded.

- OPEX investment remains steady; our strategy to move forward with an 
emphasis on this is unchanged.

（Region）
- System sales in the Middle East and India, and product sales in China, have 

shown steady results. Some concerns represent rising labor costs in North 
America, but we expect LNG and petrochemical project orders to increase.

- We expect opportunities to receive orders for future Russian gas projects 
including LNG.

（Industry）
- The demand for chemicals continues to be solid. Both petrochemicals and 

functional chemicals continue to invest steadily.

- Downstream orders were up.

- The gas business, including LNG, is strong. We expect growth to continue 
through the medium to long term.

In terms of possible risks, economic slowdown and decline in investment due to 1) 
trade friction between US and China and 2) Middle East situation, and the Chinese 
economy pose a slight concern, but any large change is not felt now.
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〇FY18 Forecast

- No change

- Although impacts such as the transfer of subsidiaries and the appreciation 
of the yen, we forecast increased sales and profits for the second 
consecutive term while we make strategic investments.

- We will make a solid start in the first year of our medium-term 
management plan “Transformation2020”.
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〇Factors Accounting for Increase/Decrease in FY18 Operating Income 

- No change
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○FY18 Forecast for Orders, Sales, and Operating Income by Segment

- No change

- There is no change in our forecast for total figures of Control Segment. 
However, some good and bad points exist by region, which will be explained in 
the next slide.
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○FY18 Forecast for Orders and Sales by Region in Control Segment

- There is no change in our forecast for orders and sales for total figures of 
Control Segment. (highest figures so far)

- There are no changes to orders and sales in Japan.

- Orders are expected to grow overseas, primarily in India and Middle East. 
Also, sales are expected to grow primarily in China. We have made some 
revisions to region-specific forecasts, in accordance with these progress. 
However, there is no change in the total figures for overseas. 

- Difference from FY18 Forecast by region announced on November 6
<Orders>

South–eastern Asia/Far East：▲2.0 billion¥

India                                 ：+2.0 billion¥

Europe/CIS                        ：▲5.0 billion¥

Middle East/Africa               ：+5.0 billion¥

<Sales>

South–eastern Asia/Far East：▲2.0 billion¥

Europe/CIS                        ：▲5.0 billion¥

Middle East/Africa               ：+6.0 billion¥

Central and South America ：+1.0 Billion¥
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