
 Environmental Management 

At Yokogawa, we take seriously our responsibility to 
protect the global environment and, recognizing our 
responsibility to future generations, practice 
environmental management from a medium- to 
long-term perspective. We promote efficient use of 
resources and significant reductions in greenhouse 
gas emissions together with our customers and 
actively work to develop environmentally friendly 
products and further reduce environmental impacts of 
the Yokogawa Group’s business operations.

Environmental management promotion structure
Group companies have set environmental targets based 
on the Yokogawa Group Environmental Policy and are 
conducting environmental activities closely linked with 
business activities. In order to promote global 
environmental management, under the supervision of 
Yokogawa Electric headquarters, Group companies 
consider measures and review activities in cooperation 
with environmental managers of regional headquarters.

The Group’s major offices and manufacturing sites 
around the world are ISO 14001 certified.
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lifecycle, from materials and parts production to 
assembly, distribution, use, and disposal, and make the 
results publicly available. Products that have cleared 
these standards are considered to be highly 
environmentally friendly, and help our customers reduce 
their environmental impact.

Efforts to reduce our environmental impact
The Yokogawa Group is promoting measures to save 
energy and for conversion to renewable energy sources to 
reduce the Group’s greenhouse gas emissions.

Design for environmentally friendly products
Yokogawa has set design and assessment standards for 
the development and manufacture of environmentally 
friendly products. At each phase of product design, 
namely, initial design, intermediate design, and final 
design, assessment is performed based on standards 
including energy saving, resource saving, and safety.

In addition, we use lifecycle assessment (LCA) 
standards to evaluate energy consumption and CO2, NOx, 
and SOx emissions at each stage throughout the product 

Also, Yokogawa is working to effectively utilize limited 
water resources, particularly in Asia and the Middle East, 
where water shortages are pronounced.

* The LCA logo is displayed on the website 
for applicable products.

■Environment
Contribution through the Group’s foundation 2018 Review

SDGｓ Value creation themes KPIs Goals FY2018 Results

Promotion of efficient 
use of water resources Water usage Promote measures for water 

usage efficiency
Water consumption 

amount: 561 ㎦

Reduction of energy 
consumption

Energy consumption amount
(compared to FY2013)

13% reduction (by FY2020)
18% reduction (by FY2030)

11.1% reduction
Energy consumption 
amount: 1,538,983GJ

Reduction of greenhouse 
gas emissions

Greenhouse gas emissions
(compared to FY2013)

20% reduction (by FY2020)
34% reduction (by FY2030)

18.9% reduction
Greenhouse gas emis-

sions: 83,886t-CO2e
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