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and aims to benefit society through the co-creation of value with 
its customers.

Working with its customers throughout the 30-year or so 
lifecycle of their plant facilities, Yokogawa has developed close 
relationships based on trust. This customer base is Yokogawa’s 
most important asset, and it underpins the ongoing development 
of the Company’s business.

On the firm foundation of this customer base, Yokogawa is 
expanding the scope of its solutions to cover entire value and 
supply chains, thereby leading to the co-creation of even more 
value for its customers.

The Yokogawa Group puts the highest priority on safety with its 
provision of high-quality and highly reliable backward-compatible 
systems, maintenance services, consulting, and other solutions, 
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Mindful that high precision and long-term stability are essential 
attributes of Yokogawa products, we are globalizing our 
production operations based on the quality-first principle. We aim 

Yokogawa has set sustainability indicators for efficient use of water 
resources, reduction of energy use, and reduction of greenhouse 
gas emissions at its Group company offices and factories, and has 
promoted the environmental management. 

to achieve a total optimization of operations that will enable the 
global delivery of uniform-quality products at an appropriate cost 
and with a short turnaround time.

The Company has set a long-term greenhouse gas emissions 
reduction target for the year 2030 based on the 2 degrees Celsius 
target defined in the Paris Agreement.
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See Initiatives Aimed at Achieving Sustainability Goals on p. 34 for details.

Promote efficient use of water resources by means such as 
monitoring (enhanced) water usage at production factories and encouraging recycling of water used in production
Reduce energy consumption by means such as
reforming business processes by utilizing digital technology, and enhancing labor productivity through a group production optimization strategy
Reduce greenhouse gas emissions by means such as
promoting energy-saving measures and shifting to the use of renewable energy sources
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Human and Intellectual Capital

Development centers in 8 countries outside Japan (Singapore, India, China, USA, UK, Netherlands, Germany, Norway)

230service centers in 80 countries     2,000 service engineers

Global delivery centers* in 5 countries (Singapore, India, China, Philippines, Romania)
*Formerly central engineering centers

5,933 intellectual properties owned (Number of patent, design, and trademark registrations and applications)

Global human 
resources:           17,848persons

Includes approx. 9,000 engineers
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Human capital drives the co-creation of value with our customers 
and is the source of the high quality and reliability, advanced 
engineering, and project execution capabilities that are the 
Yokogawa Group’s strengths and ensure its competitiveness.

Our business has grown in markets outside Japan, and presently more 
than 60% of our workforce is based outside Japan. While promoting the 
localization of its operations through such initiatives as the establishment 
of customer service centers near its customers, Yokogawa is striving to 
foster and enhance the capabilities of its workforce.

As the Yokogawa Group works to provide customers services and 
other solutions that capitalize on the superior skills and rich expertise 
of its workforce, it accumulates knowledge and expertise and comes 
up with new ideas, and in so doing expands its intellectual capital. 
This is a virtuous cycle and it is working effectively.

For the efficient utilization of its engineering resources, the Group 
has global delivery centers at five locations around the world that 
play a vital role in gathering and sharing engineering know-how.

■ Japan

■ Southeast Asia/Far East

■ China

■ India

■ Europe

■ Russia

■ North America

■ Middle East/Africa

■ South and Central America
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