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Yokogawa is committed to pursuing the transformations needed to achieve continued growth in the next century.

Under the corporate brand slogan of “Co-innovating tomorrow,” 

Yokogawa seeks to establish ever greater levels of trust with its customers and to work with them 

to create new value for a brighter future, both for its customers and society.
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Yokogawa’s Growth Strategy

Cautionary statement regarding forward-looking statements
Statements made in this report regarding Yokogawa’s plans, estimates, strategies, and beliefs are forward-looking statements about the future performance of Yokogawa.
These statements are based on management’s assumptions and beliefs in the light of currently available information. Yokogawa cautions that a number of important 
factors, such as general economic conditions and exchange rates, could cause actual results to differ materially from those discussed in the forward-looking statements.

Key Themes for Co-Creation of Value
44   Innovation
46   Human Resources Management
48    Quality Management / Occupational Health and Safety
49   Environmental Management

Yokogawa will resolve social and 
environmental issues in partnership with customers 

through business activities.

Editorial Policy
This report has been edited to provide shareholders, investors, and other stakeholders with an understanding that the Yokogawa’s initiatives to achieve sustainable 
growth and enhance mid-to long-term corporate value consistently “address social and environmental issues and contribute to society in partnership with customers 
through business activities” in the context of Yokogawa’s value creation story. 

In preparing the 2019 Yokogawa Report, Yokogawa included both its financial and non-financial information, which was supplemented by incorporating the Yokogawa’s 
sustainability initiatives including its contributions to SDGs* and support for TCFD* recommendations into Yokogawa’s business models, strategies, corporate governance 
policies, and other sources of the Yokogawa’s competitiveness and profitability (ability to make profit) based on the Guidance for Collaborative Value Creation established 
by the Ministry of Economy, Trade and Industry and other references. We presented the relationship between financial and non-financial information in an integrated 
approach, so that readers will be able to grasp the big picture of Yokogawa’s value creation process. 
*SDGs: Sustainable Development Goals   TCFD: Task Force on Climate-related Financial Disclosures

Further information is available on our website:
● Website of Yokogawa Electric Corporation: https://www.yokogawa.com/
● Investor Relations website: https://www.yokogawa.com/about/ir/
● Sustainability website: https://www.yokogawa.com/about/sustainability/
● Corporate Governance website: https://www.yokogawa.com/about/ir/governance/
● Yokogawa Report website: https://www.yokogawa.com/about/ir/reports/annual/

Period covered by the Report: Fiscal year 2018, the period from April 1, 2018 to March 31, 2019 (includes some information on fiscal year 2019)
Scope of the Report: Yokogawa Electric Corporation and its subsidiaries and affiliates
* Co-innovating tomorrow, CENTUM, ProSafe-RS, Synaptic Business Automation, OpreX, LCA, TDLS, DP harp, FLXA, DLM, CSU, CSU-W1, DDMOnEX and CellVoyager are 
registered trademarks or trademarks of Yokogawa Electric Corporation and its subsidiaries and affiliates.
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