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2 Value Creation Process

Yokogawa Group Identity Our Ability to Measure and Connect: Tireless Efforts for 
Transformation

The Yokogawa Philosophy and the underlying founding principles indicate what role Yokogawa should play in society. The 
Vision statement indicates where Yokogawa wishes to be ten years from now, and our shared values provide guidance for 
action. Based on these elements, the company declares Yokogawa’s Purpose as an expression of our commitment and 
makes clear the meaning of our existence as a company holds to society.

Founding 
Principles

The Yokogawa The Yokogawa 
PhilosophyPhilosophy

Yokogawa’s 
Purpose

Core  
Values

Vision 
Statement

Quality first  Pioneering spirit  Contribution to society

As a company, our goal is to contribute to the realization of  
a sustainable society through broad-ranging activities in the 
areas of measurement, control, and information. 
Individually, we aim to combine good citizenship with the cour-
age to innovate.

Utilizing our ability to measure and con-
nect, we fulfill our responsibilities for the 
future of our planet.

Respect  Value Creation  Collaboration  Integrity  Gratitude

Through autonomy and symbiosis, Yokogawa will create sustain-
able value and lead the way in solving global issues.

Business Portfolio Transformation

Since our founding in 1915, Yokogawa has continued to contribute to the development of society by providing cut-
ting-edge products and solutions to industry, centered on measurement, control, and information technology. By grasping 
social issues and customer needs and transforming ourselves, we have created value for customers and changed the na-
ture of our business.

We will continue to fulfill our responsibilities for a future where people and the planet Earth coexist in symbiotic harmo-
ny by utilizing our core competence in measure and connect that has been cultivated in our more than 100-year history to 
resolve current social issues.

2010
Released field wireless 

devices compliant with 
the ISA100.11a standard

2013
Formed Yokogawa Solution 

Service Corporation to handle 
sales, engineering, and services 

for the industrial automation 
and control business in Japan

2015
100th anniversary

2016
Acquired KBC Advanced 

Technologies plc

1969
Developed and 
started manufac-
ture and sales of 
vortex flowmeters

1915
Tamisuke Yokogawa, Doctor of Architectural Engineering, 
established an electric meter research institute in Shibuya, Tokyo

1917
Began marketing electric meters to lead the trend for their 
domestic production

1924
Developed portable 
oscillograph

1950
Released electron-
tube-type self-bal-
ancing recorder

1955
Signed a technical 
assistance agreement for 
industrial instruments 
with Foxboro of USA

1957
Established Yokogawa 
Electric Works, Inc. as 
North American sales 
office

1948
Made public offering of 
the company’s stock

2021
Announced Accelerate 

Growth 2023 medium-term 
business plan

2005
Released a safety 

instrumented system 
that integrates control 

with safety

2008
Entered the drug 

discovery support 
market with a new bio 

test system

1991
Launched differential 

pressure/pressure 
transmitter with a 

silicon resonant sensor

1983
Formed Yokogawa 

Hokushin Electric Corp. 
through merger with 

Hokushin Electric 
Works, Ltd.

1986
Changed the company 

name to Yokogawa 
Electric Corporation

1975
Released CENTUM, 
distributed process 
control system

First in the world

First in the world

First in the 
world

First in the 
world

First in Japan

First in Japan

First in Japan
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